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- Blog traffic

Press mentions

Search engine
pasitipning

e Wiord of mouth

nutmhﬂ;:

Reduced impact from

content (UGC) |

Increased sales
efficiency

Metric
Number of
LN ViSITOrs, page

of blog-drivien stones
by offline Web media, or
hlgh-pnlﬂﬁ:mm
of search results

in the first three search
pages driven by blog

+ Number of blog postsin a
Technorati search

» Numnber of people commenting
on blog

Mumiber of times a that

« Mumber of press stories that
mantion UGC

Change in Net Promoter Score or
other attitude metric post-UGC

whrndﬂuhhgmumhnﬂ
salespeople who

Value
Cost of advertising in sirmilar
content channel

Cost of in
advertising in same

= Cost of search engine optimi-
zation to improve ranking

= Cost of paid search for
blog-driven keywords

Cost of hiring a buzz agent

iCost of a foous
market

oF other
tactic

Historical hant in sales
associated change in Met
mietric

Decrease in the cost of sales
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